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News Watch – Scion – FR-S 

The Campaign 

Scion is a sub-brand of which Toyota uses to target the North America market. The objective of 

the campaign of the FR-S is to promote the new Scion FR-S vehicle, which will be introduced to 

the market in the second quarter of 2012. The campaign is to generate awareness of the vehicle 

since its predecessor, the AE86, was last produced in the 1980s. Through the campaign, the 

public will have a chance to win a brand new 2013 Scion FR-S. Currently, the campaign is based 

off of the Scion’s FR-S website where the company tries to create an atmosphere of computer 

hackers trying to hack into the Scion computer system to search for information about the FR-S. 

Once they “get into the database”, the viewers can find the specifications of the car, the history 

of the FR-S line up, the news about the FR-S, and the videos about the new Scion FR-S. Through 

the website, viewers can also pre-order the FR-S, register for updates, and sign-up for a chance 

to win a brand new Scion FR-S. 

Communication Channel Used 

Owned Media 

The Scion FR-S website acts as the centre of the campaign to distribute videos and information 

to viewers. Social media are being used by Scion to reach out to the different segments of the 

market, but ultimately, they are all linked back to the FR-S website. Facebook, Twitter, Youtube, 

and Picasa links can be found on the main page of the website to allow viewers to share the 

page easily. This helps Scion to gain some earned media since the public can comment easily 

through Scion’s Facebook and Youtube page. 

Paid Media 

Since the Scion FR-S is not yet introduced to the market, some of traditional methods of 

marketing, such as TV commercial or guerrilla marketing, have not yet implemented. However, 

the videos of the behind the scene and footages of the upcoming Scion FR-S TV commercials are 

available on the FR-S website, as well as the Scion’s Youtube channel. Scion has also launched 

the promotion at the auto shows across the world. The FR-S was first presented as a concept car 

at the 2009 Tokyo Moto Show. Since then, the FR-S was being shown in several different auto 

shows which were held throughout the major cities of Canada and US, such as Toronto, New 
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York, and Detroit. The FR-S will also be shown in the Vancouver International Auto Show from 

April 3 to 8 2012.  

Colour Usage 

Red 

Red is associated with energy, strength, power, determination, passion and desire. In the Scion 

FR-S website, all the FR-S vehicles are in the colour of red. This provides the feeling of high 

energy, powerful, and passion to the sport car. 

Black 

Black is associate with power, elegance, formality and mystery. The Scion FR-S website uses the 

colour of black constantly to provide the mysterious feeling of the FR-S.  

With the combine of red and black, Scion creates a very aggressive colour scheme for its new 

sport car, the FR-S. 

Creating Buzz 

Creating buzz with the public is what Scion wants to achieve through this campaign. First of all, 

Scion provides video footages on the FR-S websites to the public. Instead of reading lines by 

lines about the features and specification of the car, Scion makes it more interesting by using a 

CG animation that shows all the information into a video clip. These video clips include the 

behind the scene footages and interview with the professional driver, Ken Gushi. These videos 

are also available on the Scion’s Youtube page. Some of the videos are only available exclusively 

on the Scion Youtube Channel. Viewers are able to provide comments on the Youtube page. 

Secondly, Scion promotes the FR-S on its Facebook page. From time to time, Scion encourages 

its followers to provide input on how they think through Facebook. Followers are able to 

interact with other Scion followers through Facebook. Through these social media platforms, 

Scion encourages followers to share its pages to their friends to increase publicity and 

awareness of the new Scion FR-S. 


